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1. Young People and TV 

Source article: Are Young People Watching Less TV? (Updated - Q3 2013 Data)

Takeaway: Traditional TV viewing declines are slowing among 18-24-year-olds; TV isn’t anywhere near dead yet.

http://www.marketingcharts.com/wp/television/are-young-people-watching-less-tv-24817/
http://www.marketingcharts.com/wp/television/are-young-people-watching-less-tv-24817/


2. Thanksgiving Weekend Shopping  

Source article: Thanksgiving Weekend Shopping Results

Takeaway: More and more Americans are shopping on Thanksgiving Day.    

http://www.marketingcharts.com/wp/traditional/thanksgiving-weekend-shopping-results-38405/
http://www.marketingcharts.com/wp/traditional/thanksgiving-weekend-shopping-results-38405/


3. B2B Content and the Purchase Cycle 

Source article: B2B Tech Buyers and Content Marketing: Which Assets Are Most Influential, and When?
Takeaway: Buyers want different types of collateral at the various stages of the purchase cycle. 

http://www.marketingcharts.com/wp/online/b2b-tech-buyers-and-content-marketing-which-assets-are-most-influential-and-when-38634/
http://www.marketingcharts.com/wp/online/b2b-tech-buyers-and-content-marketing-which-assets-are-most-influential-and-when-38634/


4. Google’s Top Search Trends of 2013 

Source article: Google’s Top Search Trends of 2013, and Other Year-in-Review Lists

Takeaway: The world’s top search trends were once again a mix of tragedy and technology. 

http://www.marketingcharts.com/wp/online/googles-top-search-trends-of-2013-and-other-year-in-review-lists-38745/
http://www.marketingcharts.com/wp/online/googles-top-search-trends-of-2013-and-other-year-in-review-lists-38745/


5. Cyber Monday = E-Commerce Peak 

Source article: Cyber Monday Results: Records, Mobile, and More

Takeaway: Cyber Monday ranks as the heaviest e-commerce (desktop only) spending day ever.

http://www.marketingcharts.com/wp/online/cyber-monday-results-records-mobile-and-more-38498/
http://www.marketingcharts.com/wp/online/cyber-monday-results-records-mobile-and-more-38498/


6. Top Video Ads of the Year

Source article: 2013’s Top Video Ads and Brands

Takeaway: Evian’s “baby & me” tops the YouTube Ads Leaderboard, while Samsung ads get shared the most. 

http://www.marketingcharts.com/wp/online/2013s-top-video-ads-and-brands-38667/
http://www.marketingcharts.com/wp/online/2013s-top-video-ads-and-brands-38667/


7. YouTube’s Purchase Influence 

Source article: 1 in 2 Consumers Say That YouTube Videos Have Influenced A Purchase Decision

Takeaway: Facebook, Twitter & Pinterest get a lot of attention - but YouTube is a major player.

http://www.marketingcharts.com/wp/online/1-in-2-consumers-say-that-youtube-videos-have-influenced-a-purchase-decision-38605/
http://www.marketingcharts.com/wp/online/1-in-2-consumers-say-that-youtube-videos-have-influenced-a-purchase-decision-38605/


8. Call B2B Leads Quickly 

Source article: B2B Leads: Once Again, Speed-to-Call Counts

Takeaway: In this study, calling a lead within 5 seconds resulted in a qualification rate 30% higher than the average.

http://www.marketingcharts.com/wp/traditional/b2b-leads-once-again-speed-to-call-counts-38711/
http://www.marketingcharts.com/wp/traditional/b2b-leads-once-again-speed-to-call-counts-38711/


9. Instagram Adoption Rising Quickly 

Source article: Instagram Ranked The Fastest-Growing Top Smartphone App of 2013

Takeaway: Among the top 10 smartphone apps, Instagram has the fastest rate of growth through October 2013. 

http://www.marketingcharts.com/wp/online/instagram-ranked-the-fastest-growing-top-smartphone-app-of-2013-38733/
http://www.marketingcharts.com/wp/online/instagram-ranked-the-fastest-growing-top-smartphone-app-of-2013-38733/


10. Discounts, Discounts, Discounts

Source article: Which Mobile Offer Types Do Recipients Believe Are Most Likely to Spur Them to Action?

Takeaway: Pricing-based offers are the most likely to sway the opt-in crowd; two-thirds say they’d trigger an action.

http://www.marketingcharts.com/wp/online/which-mobile-offer-types-do-recipients-believe-are-most-likely-to-spur-them-to-action-38581/
http://www.marketingcharts.com/wp/online/which-mobile-offer-types-do-recipients-believe-are-most-likely-to-spur-them-to-action-38581/


MarketingCharts
@marketingcharts
www.marketingcharts.com
editorial@watershed-publishing.com

http://www.marketingcharts.com
http://www.marketingcharts.com
mailto:editorial@watershed-publishing.com
mailto:editorial@watershed-publishing.com

