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1. Are Youth Watching Less TV? 

Source article: Are Young People Watching Less TV? (Updated – Q4 2013 Data)

Takeaway: The 18-24 age group overall is watching less, but TV viewers in this group watched a little more in Q4. 

http://www.marketingcharts.com/wp/television/are-young-people-watching-less-tv-24817/
http://www.marketingcharts.com/wp/television/are-young-people-watching-less-tv-24817/


2. A Watershed Moment?  

Source article: In the US, Time Spent With Mobile Apps Now Exceeds Desktop Web Access

Takeaway: In January, Americans spent 46.6% of their total internet time with mobile apps, versus 45.1% via desktop.     

http://www.marketingcharts.com/wp/online/in-the-us-time-spent-with-mobile-apps-now-exceeds-the-desktop-web-41153/
http://www.marketingcharts.com/wp/online/in-the-us-time-spent-with-mobile-apps-now-exceeds-the-desktop-web-41153/


3. Primary Roles of Marketing Channels 

Source article: What are the Primary Roles of Various Channels in the Customer Journey?
Takeaway: Websites were the only channel marketers viewed more as closer than awareness booster or influencer.

http://www.marketingcharts.com/wp/online/what-are-the-primary-roles-of-various-channels-in-the-customer-journey-41306/
http://www.marketingcharts.com/wp/online/what-are-the-primary-roles-of-various-channels-in-the-customer-journey-41306/


4. Are Off-Peak Emails Best? 

Source article: An Inverse Relationship Between Email Volume and Response Rates?

Takeaway: For the second consecutive year, Experian data shows that off-peak emails get the highest response rates. 

http://www.marketingcharts.com/wp/online/an-inverse-relationship-between-email-volume-and-response-rates-41092/
http://www.marketingcharts.com/wp/online/an-inverse-relationship-between-email-volume-and-response-rates-41092/


5. “Must-Haves” on B2B Websites 

Source article: What B2B Buyers Want to See on Vendor Websites

Takeaway: Separate study results indicate that few buyers are influenced by vendors’ social media activity.

http://www.marketingcharts.com/wp/online/what-b2b-buyers-want-to-see-on-vendor-websites-41272/
http://www.marketingcharts.com/wp/online/what-b2b-buyers-want-to-see-on-vendor-websites-41272/


6. Millennials and Brand Loyalty

Source article: Millennials and Brand Loyalty: A Complicated Affair

Takeaway: Most Millennials believe that brands will need to work harder to earn their loyalty than they did their parents’. 

http://www.marketingcharts.com/wp/traditional/millennials-and-brand-loyalty-a-complicated-affair-41522/
http://www.marketingcharts.com/wp/traditional/millennials-and-brand-loyalty-a-complicated-affair-41522/


7. Millennials and Social Issues 

Source article: Where Millennials Stand on Social Issues

Takeaway: Millennials are the only generation to more likely to identify as liberal (31%) than conservative (26%).

http://www.marketingcharts.com/wp/traditional/where-millennials-stand-on-social-issues-41258/
http://www.marketingcharts.com/wp/traditional/where-millennials-stand-on-social-issues-41258/


8. Youth: Snapchat > Twitter 

Source article: Snapchat Seen More Popular Than Twitter Among 12-24-Year-Olds

Takeaway: While Snapchat outpaces Twitter among youth, Facebook (80%) and Instagram (53%) are most popular.

http://www.marketingcharts.com/wp/online/snapchat-seen-more-popular-than-twitter-among-12-24-year-olds-41252/
http://www.marketingcharts.com/wp/online/snapchat-seen-more-popular-than-twitter-among-12-24-year-olds-41252/


9. Product Videos Aid Decisions

Source article: Viewers Say Online Product Videos Boost Purchase Likelihood

Takeaway: Almost 3 in 4 more likely to purchase after viewing an online video that explains the product or service.

http://www.marketingcharts.com/wp/online/viewers-say-online-product-videos-boost-purchase-likelihood-41363/
http://www.marketingcharts.com/wp/online/viewers-say-online-product-videos-boost-purchase-likelihood-41363/


10. Video Marketing Channels

Source article: Video Marketing: Top Objectives and Most Effective Distribution Channels

Takeaway: Top video marketing objective is brand awareness; video email considered most effective distribution channel.

http://www.marketingcharts.com/wp/online/video-marketing-top-objectives-and-most-effective-distribution-channels-41489/
http://www.marketingcharts.com/wp/online/video-marketing-top-objectives-and-most-effective-distribution-channels-41489/
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